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The 
Interface 

Authentic NC Goods   
•  Small retail business 

•  Website 

•  No e-commerce 



Interface 



Testing 
objectives 

To find out: 
•  if the website addresses 

the needs of the users  

•  if the website needs e-
commerce 

•  issues that are 
prevalent on the 

interface 



Methods used 
Scenario 

•  This site was recommended to you by a friend. You are 

using this site to find Christmas presents that are made in 

North Carolina for out-of-state family members. You would 

like to find a coffee cup and a handmade soap.  

 



Methods used 
Four Tasks: 

a.   Confirm that you have found the appropriate store. 

b.  Find a pottery coffee mug. 

c.   Find a Donna’s Delight soap. 

d.  Figure out how you will make your purchase 

 



Methods used 
Settings of the test (2) (add visualizations): 

•  In the Authentic NC Goods store  

•  In a private setting away from the store at a table with 

the test administrator  

•  On a MacBook computer 

•  Captured movements on screen using QuickTime 



Methods 
used 

Questionnaires 

•  Issues 

•  Future testing improvements 

•  Frequently asked questions 

 



Results & discussion 

TASK 1: The users were able to determine that 

they were at the appropriate store because of 

the branded header image.  

 



TASK 2:  
 Users completed the second task easily using the header 

photo, the text navigation below the header, and the images 

on the pottery page. 

Results & discussion 



Results & discussion 
TASK 3: 
 Users could navigate to the correct section, but most of them 

had a difficulty completing the task, and some were unable to 

complete it.  

Why?:  
•  No descriptions on the product images.  
•  The label information was too small to discern specific 

brands. 

 Unsuccessful Methods:  
•  Using zoom 

•  Finding a search bar 

 



Results & discussion 
TASK 4:  
•  Only 1 user correctly identified that the site 

didn’t have e-commerce capabilities. Everyone 

else was confused when trying to purchase 

items directly from the website, and we 

eventually had to tell the users they had to buy 

items in person. 
 



Results & 
discussion 

Usability Pros:  
•  Overall Navigation 

•  Site Recognition 

 
Usability Cons:  
•  Finding Specific Brands 

•  Incorrect e-commerce Assumption 

 

Recommendations:  
•  Add Descriptions to Product Images 

•  Add a Search Bar 

•  Display Items Individually 

•  Add an e-commerce Function 

 

 

 

 


